B2B-HanpaBreHne roCTUHUYHO-PECTOPAHHOIo U cna-TepmaribHOro KoMnJsiekca
«Apuctokpart & SPA»

Baww HagexHbI napTHep Ansa 6e3ynpeyHbix AenoBbiX COObITUIA, 3(PEKTUBHOMO OTAbIXa
KoMaHAbl U npusuneruposaHHoro npuema VIP-roctei.

MbI npegnaraem He NPOCTO apeHay 3arnoB, a KOMMIEKCHOE pPeLUeHNe «nog KIouy», rae
Kaxxgasi AeTanb npogymaHa Anst QOCTMKEHUS BalLMX GU3Hec-Lenen.

KopnopatusHble meponpusaTtusa u Event-ungycrtpus

- KoHchepeHuun n cemmnHapbi:

MakeTbl «Bce BkntoveHO» (3an, TexHuKa, kode-bperikn, busHec-naH4). Bo3aMoXHOCTb
OpPOHNPOBaHNSE HOMEPOB AN MHOTOPOAHUX CMUKEPOB U FOCTEN.

- TpeHuHru n Tumounaudru: CneynanbHble NPeanoXXeHNsa C UCNONb30BAHNEM CNa-30HbI
(penakc nocrne akTUBHOM YacTu) U pecTtopaHa (COBMeCTHble 00efbl AN HETBOPKMHIA).

- KopnopatuBHble npa3aHuku (HoBbivi ['og, tobunen komnaHum): OpraHnsaums 6aHkeToB C
pasBnekarenbHon nporpammMon B 6aHKeTHbIX 3anax. MakeTbl ¢ pa3meLleHnem gnsi rocTen.

- MapTHepam (event-areHTcTBam, wedding-opraHmnsaTtopam): Cuctema areHTCKoro
BO3HarpaxaeHus. lNepcoHanbHbIN MeHeaXxep, rmbkoe NnaHMpoBaHMe, SKCKYPCUmM no
nnoLiagke Ansi opraHM3aTopoB.

5M3HeC-Tpr3M U nHAyCTpusa roctenpmmmMmcTBa

- TypareHTCcTBa 1 KopriopaTusHble travel-meHeaxepsbl:

CneumanbHble Tapudbl Ha 610K HOMEPOB ANA pasMeLLeHnst rpynmn, NpubbIBaOLLNX Ha
KOHdepeHLMU NN MHCEHTUB-TYPbI.

- CMexHble oTenu (npu nepenonHeHHoCTN): COTpyaHUYECTBO MO pasMeLLEeHUIo rocTen ¢
KomMuccuen.

- ABMakomnaHuu u xxenesHasa gopora: CosgaHne nakeToB «nepeneT + NpoxuesaHue + cna»
ANSA 3KMNaxken n nepcoHana.

PR-meponpusaTus

- MNoowputenecHble noesgku (incentive): NoToBble Nporpammbl «Penakc u BOCCTaHOBNEHUEY
pasmMeLleHne, cna-npoueaypbl (Maccaxwu, 6aHun, 6accenH), Mactep-knacchl OT Wwed-nosapa,
GaHKeTbl.

- MNpeseHTaumm anga npeccel 1 6norepos: OpraHnsaunsa npecc-naHyen, 3HaKOMCTBO C KyXHEN
pecTopaHa, cna-ycnyramu ans cosgaHus KOHTeHTa.

JonrocpoyHoe NapTHEPCTBO

- KopnopaTtusHble KapTbl 1 ckngku: [ns komnaHMn-napTHEPOB U3 coceaHNX OU3HEC-LIEHTPOB
NN NOCTOSAHHBIX KNMEHTOB — cknaka 5-15% Ha pectopaH, cna n 6aHKeTbI.

- ABOHEMEHTBI B cra-3oHy: OnToBble NPeanoXeHNs Ans KOMMNaHUM Ha NOKYNKy
aboHEMEHTOB AN COTPYAHMKOB B KayecTBe DOHYCOB unu ansa nogaepxaHusa work-life
balance.



: Aper,a KOBOPKWHIra Uinun rneperoBopHbIX: D,J'IH CcoceaHNX KOMMNaHWM, KOTOPbIM HE XBaTaeT
MeCT AnA BCTpe-.

KntoueBble npenmylliectsa ans B2B-napTHepoB

1. «Mopg kntou»: EQMHBIN KOHTaKT — NepcoHanbHbIN UBEHT-MEHEOXep peLLaeT Bce BOMPOCHI:
OT NNaHMPOBaHMA paccagkun Ao TeXNoaaepX KM 1 creunanbHOro MeHHo.

2. ['nbkocTb NnpocTpaHcTea: MoaynbHble 6aHKeTHbIE 3arnbl, KOTOPbIE MOXHO
TpaHcdopmMmnpoBaTh nof nobble 3agayun (Teatp, GaHKeT, Knacc).

3. CuHeprua ycnyr: YHuMkanbHoe codeTtaHme «MeponpusaTtue + lNpoxueaHne + Penakcy B
O4HOM MecTe. [0CTU He TepstoT BpeMs Ha nepeesabl.

4. Bbicokni cTaHgapT: PecTopaHHbI YpOBEHb KyXHM Ha BaHKeTax, NpodeCccuoHarbHbIN
cna-cepsuc, komdopTtabenbHble Homepa.

5. TexHnyeckasa ocHaweHHoCTb: CoBpemMeHHoe ayamno-suaeo obopyaoBaHune, CTabunbHbIN
Wi-Fi, TexHnyeckasn nogaepkka Ha NpoTsSKeHUM BCErO MeponpuaTus.



